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« BRAND STORY

J loved to read books ever since he was a child. He loved animation. and aspired to
be a cartoonist. He leared that every cartoonist had his or her own way of viewing
certain people and objects. J was determined to create an artwork of his own His
interest in animated movies led him to all different kinds of films. and they had a big
influence on him because pretty saon. creation and design became a part of his
daily life. As a graphic designer. he influenced many aspiring design students as well
as the society. |t took many years of observation and studying of great designers'
artworks. Through them. he found room for improvement in his designs and became
more passionate. For more inspiration. the more sources he needed. He couldnt
possibly buy every design related magazine out there He wanted to create a
magazine that would incarporate innovative, fun. creative. idea-inspiring arts and
films. So he went on to founding a magazine that would do just that: KEEN.




« VALUE ~ CHARACTER

PASSIONATE -IN AND CREATIVE
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L_{.}?:{, - KEEN's unique logo signifies the ‘different ways af ﬁd
| _- ,f:;;"ix. seeing' things. Everyone has his or her own point of 4 P oava }jr}
| ‘w'?{;{"h:}"?'t".- perspective in viewing and analyzing art. The eyes of SRS
e e N artists are more sophisticated in that they see what :
/ ,-’n_a.: ‘,r""y;rf’f"_; : others cannot. The overlapping lines in KEEN's logo ¥
-__.,}. -(\r 4 ® H'»fl'h forms different shapes and sizes. This was done in L :
¥ ;' 1 4 * hopes of motivating passionate artists to look beyond a7ar 2ttty
e ] their ideas and create unique works of art: this is also >
:y,-" < : KEEN's number one goal as a designer's magazine. 5
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ALTERNATE VERSION

« LOED SIZES
It is NECessary to use variatigng of the KEE)

logo to create the most visibility possipe REEHMMENUED SIZE

Use the colored logo only when

. : It is possible N y 3
to place it on a white backgroung IFa coloreg ] A
or phntngr'praph background js necessary, H"* z::/y; { Y
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MINIMUM SIZE

red logo on brown background  red logo on blue backgroun

The standard. appearing here in 3 inch. is used for the majority of uses If the logo needs to be used
fog0_brown backeround eps

in a size smaller than 3 inch. the alternative logo can be used. The minimum size is | inches. Do nat
use the logo in a size smaller than | inches.

red logo on navy background
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» COLOR PALETTE  priMaRY coLORS

KEEN RED C.13 M:99 Y87 K.

Color is creating the proper look and feel of the
KEEN brand. The color red is feeling sharp and
passionate. The color black supports the text

KEEN BLACK C.0M:0Y-0KS8
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» COLOR PALETTE  seconoary cotors

—

KEEN consists of one primary color palette. The color palette
is used to support the brand color. The consistent use of the
palette helps to create recognition and strengthen the identity.

C: OM:35Y:85K:0 [WMC:78M:18Y:- 18K (7
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B CI00MD0 Y:25K25 WMC. OM 0 Y.0K57
B C: 23 MI00 Y00 K21 [ C: 82 M:26 Y-100 K:13
M C OMGEYIO0K 12 | C: 87 M36 Y100 K32




7 VISUAL ELEMENTS

'ditferent ways of seeing’ things. Everyone has his or her
own point of perspective in viewing and analyzing art. The
eyes of artists are more sophisticated in that they see
what others cannot. The overlapping lines in KEEN's logo
forms different shapes and sizes.
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4 APPENDIX

Logo
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