mﬁflﬂnﬂrlnﬁf}fdfif}m
~

- o
N

| m .. STYLE GUIDE
S 2L /

A\




ol

i

i

i

o

et

o

i}
W

0 i e,
ﬁf_.-_Ef.r’-/ ? .:_f:;:;;&._.zf.f .:__?“

o

s e aE=rh



WMWQWWJWW
ﬂfﬁﬁf)ﬁ’f(ﬁ&ﬁfr}ffjﬁ%ffw

»
A
WJ@W& \ 1
cortent ® k
'
|
|
what 1=l
you !
need i
it
01 making the crust
predeal the oven OF |
cup of the brand story 09 '
tablespoon of the misson daosment 15
teaspoan of the tyword 17
seqving e of beand valoes 21
'1
4
02 making the filling s
cup ol namang 27

{hiee cuge loga 29

teaspoon of dos 37

feaspoon of don'ls 39

{ablespoon of secondary vissals 43
b coloring 45

miaang bawl of type 47

T r..m.,_c::l:.-"a‘ o=

—
s

03 and finally gamishing
dash of tore 51

spiead on applications 55

welnile tunlable 57

ising the identity rack 61

culting out produd 63




B

e e
- —————

e ".r.r.:-..lll.-.h-.._...lllllllll
I

...l..li.ll.ir.l.

.muﬂl\hﬂwuﬂiﬁtutlf.lkuiin

vt




& & 2 e e T T ) A m, | ' y " :
’ 1 prs e 7 '“f""’?}:f_'-,ﬂf:’fr?gﬁ_/é;//f& _ ! 1I "] , ‘ ) | ( ) I | .? ) i| {1 :]{ ) 4 i
: | _ : ‘ -y B! | X |

PaB T 2 | F' Ly A 1'~I *
the vision IBYRY YL R0 I SV T
‘%

L0677 et the oven




q'll

S ﬁf//xwywlg,w B e T R

!‘;ﬂuﬁ FARE L] 73
= : _ ¢ % J 1““;];I-II : - :"""'}l't

e
3’.‘.{"’3?%




e s i ”

Ol the crust R .

B ‘

:RIE?I n -

e |
= | r.
T4 M 1
4 1if.l |

4
%

i
]
i M

e
T ik

e

f ] N I
ul |
1 ! Li I| | 1' |‘| Ill :
i M W ¥ : wh .
{ g | 1 I [ il | JUICKEY 3i] .I-
| my Nes Al ) i 15 | f . |
Ty W dilitl ¥ ety 110 k \v
155t har firsh [3s] b 10 ..
| i iHhir |
- i § l. i r : _’I 1 Iy ! ] I / .: :.;:
: . | ) I
| | |
- ¥ |I 1 ] 1 ' I |I . , ﬂ
-~ I Fal i T i Il it wWllk L -I - | | |
F 1 ] ¥ o i ] 1 windre , 1 I |
rd o I I 11 1y 1 14 | I | s I I’ I |
y ; I
. | l | et gtz o V h (SO i kf \ &1
I | .
b I| ll L 1 " (| [TE T i h I / : l |
g | | y i o y i .
by ¥ =t & 09 | F.
s L ’ i 1 e jotice o o hlj.
e 1} il [ ] U - | ; I : I |
et i I 3y i iITE i . | | I. : !-JI
2y i i M T Ky I I | :
: g : iy | |I Tl TIEN Wi )4 101 Ned |
wid wihe i ! : I *
i Jeid Wil
Foa i L I g & : : : I
-4 } | £ i} h;
P nat nel | iy el in f £ i v ¥

fed to do more. Whict

WS (Ndhe t L ey I
ihatl Bar et Walk T ; : )
if e Classt : m fart nne of Those na men
| b e aanithy (el A e v infa f
L SILOen (s, WILH LKL 1 s bt b o \
Cae A | ' s Ché Was wdao LW i y LTl SLU .
; nd not eager students she wa s tha
1's Rl 1 U § =il aniee b flaes She e [t she was { I
i sy Tl TN | NE ct 1." [s wiound JUIRIRY A ; :
' o] L AL A5 B i | make a posilive
| rale [NeTSeIyeS il i I'h IR I TPy :
o Sl Lol U L LN L f a P mte s §
Y | oA GRS i - it .I-f.._1 r_|':_,I Al .:" !--llr-.l.l-;_
: [ Mo eve " JLUA
: fights would breax oul ana evel! | E
A |
E
B
|

I 1l cho e L 1
i maet of har students would : o
= > 7S ' b bt
WY i L 1 by &l [I Weed ‘." ytanni o siart d 1:1
lop turning up lo class. (enta : 2 o it il B
. trwm oS Angele {rienaly A zAinon Caled Mdres, )
whah in downiown LS ANGeiss atied Maxe =}
| y * tha mncl = adiicational (O0KIT I:l-_l'|_||-[|._-l_!| ful — \
rrt A for baing [ [ the midsl 311 et I' | |

. kb
beutuzl high scno 5 in the ared

(L

| g b
in downtown Los Angeles. == @1 |

P Bl

\ L

|_|__'_ H.-:?] )
Y L







Our mission is to enable young jyeople to redirect their lives and _h
! provide hope for their future, Many don’t know how to cook or |
assemble hasic meals and easy access to inexpensive 10od with
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