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By following these guidelines, Caldera’s parners and designers can make

important decisions with confidence, knowing they are mainting a strict brand
identity. All of the most important brand guidlines can be found within this style
guide. By utilizing these tools, Ihere are endless possibilities for creative commu-

nication. The only strict guidline is that the logo remains unchanged.




BRAND PROMISE
Caldera Records strives for a original and unexpected approach to music

entertainment, with cutting edge graphic aesthetics and afifude. Caldera

represents a new approach in music, one that does not conform e any

preconcieved notions on how @ record label should look or sound. Calderg

Records will confinue to bring listeners the newest and unheard of music.
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LOGO USAGE

LOGO GUIDELINES
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secondary Color System

COLOR CHOICE

Primary Color system
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ELEMENTS

SECONDARY
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PHOTOGRAPHY
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DIGITAL FILES
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